






The Word Most Often Heard These Days 
Where Men Interested In Photography 
Foregather Is 

PAN-CHR O-MA TIC 

In Every Line There Is Always One Product 
That Merits The “Sterling” Brand of Integ¬ 
rity. In Photographic Film This Trade Mark 



If the photographer wants dependability, super- 
speed, unexcelled color separation, exquisite refine¬ 
ment of grain, the highest possible sensitivity, all 
combined with an amazing latitude—his answer will 
be DUPONT. 

The ( JUPiP Trade Mark Has Never Been Placed on 
an Inferior Product. 

Dupont-Pathe Film Mfg. Corp. 

35 West 45th Street, New York 

Smith and Aller, Inc. 

Pacific Coast Distributors 

1056 North Cahuenga Ave. GRanite 6669 

Hollywood, Calif. 



















Motion Picture Film 

The Du Pont Company Sought Another Outlet for Cellulose 
Products and That Is Why, Today, Du Pont-Pathe Film 




EDITORIAL -The Voice of the A. S. C. 



















“It Is In The Box” 


Nothing Like The Good Old U. S. A. 


IN CAMERAFORNIA 

















Amateur Cinematography 


































AMERICAN CINEMATOGRAPHER 




Happy 

Holidays 

to 


the Professional Movie People of the World 


T O YOU who have contributed your efforts to the 
enjoyment of from thirty to one hundred million 
people of the world daily through your services 
to professional motion pictures, GREETINGS, 

been equally indispensable to the industry in its attain¬ 
ment of the dominant position it holds today. During 
the past twenty years you have been associated inti¬ 
mately, in some capacity, with Bell & Howell Cameras. 

There has been a mutual contribution toward the attain¬ 
ment of mutual success. So it is, that out of a feeling of 




BELL & HOWELL CO. 

1805 Larchmont Ave., Chicago, Ill. 

New York, Hollywood, London (B. & H. Co., Ltd.) 
Established 1907 

Bell & 
Howell 
Cameras 
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AMERICAN CINEMATOGRAPHER 





























A. S. C. TO DATE 
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EASTMAN 

PANCHROMATIC 

NEGATIVE 

Distributed bij 


J .E. BRULATOUR, Inc. 










CLASSIFIED 

ADVERTISING 
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Four Good Reasons 

Eastman Panchromatic Negative 
gives startlingly realistic color repro¬ 
duction. It minimizes the need of 
make-up. It costs no more than 
ordinary negative film. And it has 
the same uniformity—the same gen¬ 
eral dependability—for which other 
Eastman motion picture materials have 
always been noted. 

Those are the reasons why East¬ 
man “Pan” is so rapidly replacing 
ordinary negative in every kind of 
production. 


EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 



FRANK JANOCHA, JR. 


Announcing 


f Ihe placing on the market 

era drive. Has positive speed 

well on A. C., D. C., or 90 
volt Radio "B” Battery. Lit- 

with the printer. 


Mitchell Camera Corporation 

6011-6025 Santa Monica Blvd. 
Hollywood, California 


